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As the world of payments
evolves, it's essential that the

PULSE brand does, too.

Establishing and maintaining a strong, consistent and, most importantly, authentic brand is critical to our long-
term success. PULSE’s brand is our essence. And that essence must be a part of all of us, in everything we do,
in how we communicate with our clients and each other. Our brand gives us all a sense of pride and ownership.
It boldly tells our clients what we aspire to be every day — focused on their needs. We are all part of the brand.

Our brand guidelines are intended to ensure we are aligned to and accountable for how we represent ourselves
internally and externally. From our unique value proposition to our brand promise, from our colors to our logo
usage, from our people to our technology — all must work in harmony for our brand to be successful. The
following pages provide insight into our PULSE brand. This resource is intended to be a guide for employees and
our creative partners to ensure we live our brand.
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Who We Are

Our Clients

Our Positioning Points

Our Unique Value Proposition
Our Personality

Our Voice

Our Brand Promise

Our Story

Our Offerings
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PULSE 1.1 Our Clients
Brand Guidelines

Our clients are
first in this guide

because they are at the forefront
of our focus and success.

Financial institutions, merchants, processors, ATM acquirers and resellers are all seeking a debit partner to
help them find solutions to their problems and deliver choice. And PULSE is uniquely positioned to be that
partner, by delivering smarter debit-focused solutions genuinely structured around their needs.

As a client-centric network, PULSE is committed to delivering a superior value proposition for all of our
network participants. As a result of this commitment, we’re focused on more than just our own bottom line.
We deliver alternatives that help our clients realize superior net economics while genuinely caring about
their business, their customers and their community.
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Our positioning defines not just how

we differentiate ourselves from the
competition, but how our brand makes
our clients feel. Essentially, what
emotional impact do we wish to have on
our clients?

Version 1.0 / Janauary 2022

1.2 Our Positioning Points

Confident

We will make our clients feel confident by delivering smarter choices based on their needs. We are
flexible and will always work to provide solutions and choice. We will instill confidence in our clients by
constantly striving to solve their problems and meet their needs.

Championed

We will make our clients feel championed by looking out for their best interests. We do not force heavy-
handed mandates on them. We help them navigate the ever-changing debit landscape, and we will fight
for them.

Empowered

We will make our clients feel empowered by taking pride in the relationships and partnerships we have
built over more than 40 years. We are responsive to their needs and will work relentlessly to help our
clients succeed.



PULSE 1.3 Our Unigue Value
Brand Guidelines Proposition

—=  PULSE s
focused on our
clients’ needs.

We tailor our services, solutions and approach to doing what’s right for them. Our clients
are our top priority, we strive to be the premier debit network partner, putting clients’
needs above all else.
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Our personality traits
set the tone for how we
behave. We are:

Version 1.0 / Janauary 2022

1.4 Our Personality

Credible

To be a trusted partner, we must always be credible. And that only happens by proving our
stability and trustworthiness at every opportunity.

Adaptable

To truly focus on our clients’ needs, we must be adaptable. We are not “one-size-fits-all.”
We are receptive to their needs, thoughtful in our approach and responsive.

Advocating

Our clients deserve an advocate — someone who will champion their best interests and
the best interests of their customers.

Caring

To achieve our goals and deliver on our brand promise, we must be caring and attentive.
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Our voice is the purposeful,
consistent expression of our brand
through words that engage and
motivate. The personality of our
brand is determined, in large part, by
the words we use and the sentences
we write.
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1.5 Our Voice

When creating content and communications, keep
in mind our personality traits — credible, adaptable,
advocating and caring. Also, be mindful of what we
want our clients to feel — confident, championed
and empowered. We should always take a helpful,
conversational and relatable tone with our clients
and partners.

Please refer to the most contemporary PULSE Style Guide for details around brand-specific punctuation,
formatting and semantics.
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Our brand promise answers
the question: If our clients
engage in a relationship with
us, what can they expect?
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1.6 Our Brand Promise

Without compromise,
we promise to put our
clients' interests first

and to do what it takes to empower them
and help their businesses thrive.

We take this brand promise to market with the slogan Debit that’s here for you® in positioning both PULSE
network solutions and Discover Debit.

10
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1.7 Our Story

Our story succinctly answers the question:

Who is PULSE?

Version 1.0 / Janauary 2022

PULSE is a debit network backed by the power of Discover. As a client-centric network, we are uniquely
structured to adapt to our clients’ needs. That's what sets us apart. We focus on what’s best for our
clients, with debit-focused solutions designed specifically for them, while legacy card brands and other
debit networks often focus on what’s best for themselves.

We are committed to providing our clients exceptional service, flexibility, choice and greater profitability.

That is what defines PULSE. Clients are empowered to intelligently sustain and profitability, and make
smarter choices for their business.

We are the partner our clients count on. Always. Period.

11
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1.8 Our Offerings

Throughout our history, PULSE has stood at the
forefront of the debit industry. Today, we are:

- One of the leading debit/ATM networks in the U.S., with over 40 years in payments

- Serving thousands of issuers
- Represented on millions of debit cards
- First to give merchants, community banks and credit unions alternatives to Visa and Mastercard

- Backed by Discover, the largest global competitor to Visa and Mastercard
. A true advocate and partner in the fight to maintain choice in payments

Network Solutions Debit Processing and Gateways

. PULSE Payments Network - PIN debit gateways
- PULSE ATM Network - Card processing services
. Discover® Debit - Validation and

verification services

12
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2.1 Introduction
2.2 Logo

2.3 Color

2.4 Typography

2.5 Shape Language
2.6 Calls to Action
2.7 lconography
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Logo
pulse
|
A DISCOVER COMPANY
Typography

Lorem ipsum
dolor sit amet
consectetur
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2.1 Introduction The PULSE brand design celebrates our
client-centric philosophy and customized
solutions. The design showcases our

Discover Colors

- 00

Shape Language

PULSE Gray

CTA

affiliation with Discover Global Network

while also distinguishing PULSE as a unique

business unit.

Learn More
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2.2
Helele
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PULSE 2.2 Updated Logo The PULSE corporate logo is at the core of ~ appropriate logo art and the “A Discover

Brand Guidelines PULSE Corporate Logo our brand identity. In fact, it’s the primary Company” descriptor.
way people identify us in the marketplace.

That's why it’s important to include the

Download Logos Here

Primary Logo

“A Discover Company” spans the full width of the PULSE corporate logo, not including
the registration mark. This — along with spacing between the two titles — creates a single
unit. It is compact and lends itself to almost universal usage across media.

Please note that this is a new logo. A Discover Company” has been updated to
the Discover Sans font. Please discontinue all use of the old logo.

Version 1.0 / January 2022 1 6


https://www.pulsenetwork.com/public/client-support/#2

PULSE 2.2 Logo To keep communications legible and corporate logo. This clear space should
Brand Guidelines Clear Space clutter-free, there needs to be a certain remain free of type, graphics and any other
amount of clear space around our elements that detract from legibility.

For general guidance on
spacing, use the "e" height and

width as the minimum clear space.

_________________________________________________________________________________________________________________________________________________________________________________________________________________________________ ADISCOVERCOMPANY

Version 1.0 / January 2022 17
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pulse

|
' ADISCOVER COMPANY '

2.2 Logo
Minimum Sizing

Beyond using the correct corporate logo,
it’s important that the dimensions of the
logo stay intact. To maintain the integrity

pulse

A DISCOVER COMPANY

pulse

A DISCOVER COMPANY

pulse

A DISCOVER COMPANY

and readability of the corporate logo in both
digital and print applications, it should never

be sized smaller than 1” wide.

Minimum width
Digital — 95 PX
Print — 1IN

130 PX
1.35IN

190 PX
2 1IN

285 PX
3IN

18



PULSE 2.2 Logo
Brand Guidelines Acceptance Mark & Usage

PULSE Acceptance Mark

The PULSE Acceptance mark is primarily used to indicate to
cardholders where PULSE participating cards are accepted at the
point of sale.

pulse

Dual-Network Mark

The dual-network mark is used primarily in PULSE company
marketing materials such as advertising, events, presentations
and collateral material when PULSE is promoting both PULSE
Network Services and Discover Debit.

Version 1.0 / January 2022

pulse

DISCOVQ
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PULSE 2.2 Logo The PULSE logo has two primary color To ensure legibility and consistency, the

Brand Guidelines Colors variants. These can be applied over White, logos and backgrounds should only be
PULSE Gray and Midnight backgrounds. matched as shown here. When possible, the

logo with PULSE in black letters is preferred.

Download Logos Here

pulse pulse pulse

A DISCOVER COMPANY A DISCOVER COMPANY A DISCOVER COMPANY

Version 1.0 / January 2022



https://www.pulsenetwork.com/public/client-support/#2

PULSE 2.2 Logo The legibility of our name and logo is Always make sure that the logo is easy to

Brand Guidelines Over |magery paramount to both reaching new audiences read and surrounded by plenty of clear
and connecting with current audiences. space. When possible, the logo with PULSE

in black letters is preferred.

pulse

A DISCOVER COMPANY

pulse

A DISCOVER COMPANY




PULSE 2.2 Logo When four-color process isn’t available, you  Only use these limited color variants when

Brand Guidelines Limited Color Variants can use one of the limited color variants of the full-color logo cannot be used.
the PULSE logo.

Download Logos Here

pulse pulse

A DISCOVER COMPANY A DISCOVER COMPANY

Version 1.0 / January 2022



https://www.pulsenetwork.com/public/client-support/#2

PULSE
Brand Guidelines

Version 1.0 / January 2022

2.2 Logo
Co-Branding

The following co-branded assets exist for
communications that require them. Please
do not modify these lockups in any way, and
be sure to leave the appropriate clear space
around them. Use of lockups should

PULSE Select Money Pass

pulse

Select’

Clear Space

...............................................................................................................................................................................

be limited. Any new lockup or proposed
lockup requires approval by PULSE
Executive Vice President of Marketing and
Brand Management prior to any discussion
with a third party.

23



PULSE 2.2 Logo
Brand Guidelines Dos & Don'ts

pulse pulse pulse

Select

pulse

A DISCOVER COMPANY A DISCOVER COMPANY A DISCOVER COMPANY

Do use the Black logo on White backgrounds. Do use the Black logo on PULSE Do use the White logo on Midnight backgrounds. Do use the PULSE logo with partner brands
Gray backgrounds. as suggested.

A DISCOVER COM

Don't use the logo on imagery that interferes Don't change the colors in the logo. Don't change the orientation of the lockup. Don't distort or change the scale of the logo.
with legibility.

24
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2.3
Color
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PULSE

Brand Guidelines

White

Data
Visualization
Palette
Primary colors
are to be used
first, then

if needed

use the data
visualization
palette.

Version 1.0 / January 2022

COMOYOKO
Screen

R255 G255 B255
Hex Hffffff

2.3 Color
Color Palette

Discover Coated
Orange PMS 158 C
CO M65 Y99 KO
Uncoated
PMS 158 U

CO M64 Y100 KO
Screen

R236 G107 B41
Hex #ec6b29

Our primary brand colors should be used
whenever possible in marketing materials
(e.g., sales sheets, emails, website,
presentations, etc.). White, Discover
Orange, PULSE Gray and Midnight are our
primary colors.

PULSE Gray Coated
PMS 538 C
C19 M8 Y5 KO
Uncoated
PMS 538 U
C16 M7 Y4 KO
Screen
R208 G204 B214
Hex #dOccd6

Green
C85M0Y72KO
R37 G182 B128
Hex #25b680

Light Blue
C83 M12 YO KO
RO G165 B224
Hex #00a5e0

Yellow

CO M36 Y100 KO
R252 G177 B22
Hex #fcbl116

Purple

C38 M87 YO KO
R189 G38 B212
Hex #bd26d4

Red

CO M93 Y100 KO
R240 G69 B38
Hex #f04526

Blue

C80 M73 YO KO
R63 G65 B225
Hex #3f41ff

Tints

Tints in Midnight
and Grayscale are
used primarily for

Midnight

creating hierarchy and
organizing information
(e.g.,in charts

and statements).

Midnight

7%

Coated

PMS 2766 C
C100 M86 YO K57
Uncoated

PMS 2757 U

C100 M90 Y1 K28
Screen

R35 G35 B66
Hex #23233f

Grayscale

1%

26
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Bright

2.3 Color
Color Balance

Use White prominently to
create a crisp, bright foundation
for our communications.

Bold
Midnight is confident and bold.

It links us to the Discover master
brand and should be used
whenever possible. This can be
accomplished with something as
simple as type color.

Version 1.0 / January 2022

Using the correct color balance creates
a consistent look for PULSE. Our brand is
modern, fresh and bold. A prominent use
of White conveys a crisp, clean look.

When creating communications, use the
rules on this page as a guide to achieve the

right balance.

Optimistic

Discover Orange adds a
bright pop of color and
reinforces the brand.

Modern

PULSE Gray adds a sense of
modernity to our brand and
helps distinguish us from
the other members of the
Discover family.

27



PULSE 2.3 Color
Brand Guidelines Dos & Don'ts

Session two:
Why Debit Matters
Find Opportunities to
Optimize your Program

Do use PULSE's primary palette. Do ensure the presence of PULSE Gray in every Do use tints to create hierarchy and Do use data visualization color for charts.
piece of communication. define sections.

Don't use colors outside the PULSE palette. Don't change color breakdowns. Don't create tints from White, Discover Orange Don't add gradients.
or PULSE Gray.

28
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2.4 Typography
Discover Sans

Version 1.0 / Janauar y 2022

Discover Sans is a custom typeface drawn and PULSE brands, while its mathematic
with proportions specifically for Discover. geometry reflects the precision and

Its circular shapes and friendly curves sophistication of our network.

capture the human essence of Discover

1234567890!@

Discover Sans Semibold

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn

opgrstuvwxyz
1234567890!@#H$% &

Discover Sans Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

$% &

Download the Fonts Here

30


https://discover.widen.net/s/hplgdwjqdv/font_discover-sans

PULSE 2.4 Typography PULSE's primary headline typeface is

Brand Guidelines Discover Sans Discover Sans Semibold. To reinforce an
authentic and personable tone, type is

primarily set in Title case.

31
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PULSE 2.4 Typography To allow flexibility for a variety of

Brand Guidelines Alignment applications, left- and center-aligned type
are both acceptable. However, left-justified

type is preferred and should be used when
possible.

32
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PULSE 2.4 Typography Discover Sans Semibold is the universal In advertising and marketing applications,

Brand Guidelines Setting Type weight for headlines and subheads. It body copy and legal copy should be 150%
communicates confidence and a human of type size. When there are minimal
approach. Leading for headlines and ascenders or descenders between two
subheads should be 120% of type size. lines of copy, leading may be adjusted to

make the spacing visually uniform.

— Headlines Are

Semibold

'IT : 100 pt ;T'i“ A

"
Ca

Y ol Set in Discover

110%-120% of type size.

When there are minimal ascenders

O
or descenders between two lines
of copy, leading may be adjusted to

r—— make the spacing visually uniform.
™ a er

L~ Discower Sans o
Semibold fut
v R 2t

T,

T o S3pt

i .-_|h e ;.
Wiy . Optical

Sihend edngs Subheads Are Set in Discover
Sans Semibold Title Case

l . Title case is
Character Character Character used for CTAS' Lea rn M Ore
0, Discover Sans e 1~ Discover Sans o 0~ Discover Sans Condensed
Bald ad Medium ad Medium . . . .
_ e _ e | e Eyebrows and Subtitles Are Set in Discover Sans Bold Title Case

Tl [+ 20p |~ | & | |30pt |~ Tl (v |20pt  |v| & | |30pt |~ Tl (v 10pt |~ | t& o |15pt

"f_'- . Optical  ~ _!'_r-! ol - "f_'- " Optical  ~ J'_r-! S ’ ":"_l. " Optieal  ~ 1—! S
Subtitle and body copy leading are 150% Legal copy leading is Body copy is set in Discover Sans Medium.

of type size. 150% of type size.

Legal copy is set in Discover Sans Condensed Medium.

Version 1.0 / January 2022 33



PULSE 2.4 Typography We don’t usually use end punctuation

Brand Guidelines Headline Punctuation in headlines. But, when headlines are a
question or more than one sentence,

we do use end punctuation to clearly
communicate the message.

Standard

Question

Version 1.0 / Janauar y 2022 34



PULSE 2.4 Typography
Brand Guidelines Type Color

Set Headlines
in Midnight
on White
Backgrounds

Version 1.0 / January 2022

Set Headlines in
White or

on Discover Orange
Backgrounds

Set Headlines
in Midnight on
PULSE Gray

Backgrounds
ACKY Set Headlines in

White on Midnight
Backgrounds

Minimum size for White text in digital: 18pt




PULSE 2.4 Typography When Discover Sans is not ava ilable , use
PP

Brand Guidelines System Alternates Arial as a system alternate. This applies to
emails and PowerPoint presentations that

will be shared outside of the organization.

________________ Use Arial Regular for Subheads
_________________________________ hen Discover Sans I1s Unavailable

Version 1.0 / January 2022 3 6



PULSE 2.4 Typography
Brand Guidelines Dos & Don'ts

Title

Left- Center- Arial
Case for Learn More aligned aligned Alternate

Headlines

Do use Discover Sans Semibold in sentence Do use Discover Sans Bold in title case for Do use left and center alignment. Do use Arial when Discover Sans is unavailable.
case for headlines. calls to action.

Lorem LOREM 10
dolor DOLOR Dolor

Don't use White type on Discover Orange Don't set headlines in Discover Sans Bold. Don't use all caps. Don't use other typefaces or colors.
backgrounds at sizes smaller than designated.

37

Version 1.0 / Janauary 2022



PPPPP
Brand Guidelines

Language




PULSE
Brand Guidelines

Version 1.0 / November 2021

2.5 Shape Language
Overview

Shape language is an essential part of the
PULSE design system, creating a consistent
look and driving brand recognition.

39



PULSE 2.5 Shape Language Our shape language can be used aloneasa  foundation for the design. Each type of

Brand Guidelines Graphic & Photographic graphic element or to house photography. shape can also be used as a container
When creating graphic compositions, our for imagery.

shape language should be used as the

Why PULSE®
Debit is our expertise,

you’re our priority

Connect with Us

Overview

Version 1.0 / January 2022



PULSE 2.5 Shape Language Corner radius is determined by the width Narrower canvases tend to benefit from a

Brand Guidelines Corner Radius of a given canvas. This radius ranges from smaller percentage, while corner radii for
4% to 7%, depending on the height of taller spaces benefit from the higher end
the space. of the range.

7% Radius 6% Radius

Canvas Width = 750 PX = : Canvas Width = 910 PX

910 X .06 =54.6 (Use a 55 PX Radius)

4% Radius

Canvas Width = 910 PX

750 X .07 =52.5 (Use a 53 PX Radius) 910 X .04 = 36.4 (Use a 36 PX Radius)

Version 1.0 / January 2022
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Multi-shape layouts

May Next-Gen Debit Tracker

2.5 Shape Language
Corner Radius

State Unemploy
Losses Exceed$60 Billign*

Receive a On Demand Webinar:
Complimentary Issuer RULVAME slifuF]ad=1¢3
Scorecard Evaluation. More Than Ever

First Name

Version 1.0 / January 2022

There are times when shapes with varying
heights appear in the same composition.
In these cases, the radius is dictated by the
shortest unit in the group.

—— Radius is based on the shortest unit in the group.

42
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2.5 Shape Language
Examples

Login/Register  Client Support  Find ATMs  Search Login/Register ClientSupport ~ Find ATMs  Search

If you cannot read this email, please click here.

PU’SE Why PULSE ~ What We Offer ~ Partner With Us  Insight & News ~ Contact Us Pu’se WhyPULSE  What We Offer  Partner WithUs  Insight & News ~ Contact Us u ' s e Email not displaying correctly?
ADISCOVER COMPANY A DISCOVER COMPANY ° View it in your browser.
[~ - ] .

pulse

A DISCOVER COMPANY

DEBIT DOWNLOAD

A DISCOVER COMPANY
WHY PULSE®

Debit is our expertise,
you’re our priority

Experts in debit,
believers in service

The release of the 2021 Debit Issuer
Studly is right around the corner and
we have initial highlights to share in
this edition of Debit Download. Also
included in this issue is access to our i -
recent webinar from 451 Research
analyst Jordan McKee, the latest
debit-data trends and reflections on
our 40 years in debit.

2021 PULSE Live

Webinar series

Connect with Us

, . Overview We Work Together
Payments & you: What’s new in payments

Bl

5 Key takeaways from 2021 Actions to consider from the 2021 August next-gen debit tracker®
debit issuer study debit issuer study
Read Flipbook Read Article Read Flipbook

Go to All Articles

Thanks for your valuable feedback Wyn Barrett
about our new newsletter. | look Your Account
forward to being in touch to talk Executive

about your debit business. 720-892-6248

Our work starts with your needs

Your interests are at the heart of all things PULSE® . From our innovative solutions
to our service-focused team of experts, our best work is done for you.

Session two: Why debit matters

Finding opportunities
Explore what a partnership with PULSE delivers to optimize your program

P =

g
L
-

Innovation Security

From its start as an alternative to cash to its explosive growth into digital
channels, debit has continued to evolve and remain relevant as the most frequent

Discover® Debit
Debit that's here for you®

We help community banks and credit unions get more from
debit by putting their success, brand, people and revenue first.

“Our process is simple.
Figure out what you need,
and then make it happen.

Jennifer Hannibal
Marketing Consultant

Find out how we can make debit work for you

Highly competitive economics. Innovation. Security. Advocacy. Experience the benefits of partnership.

o Jﬂ. 'lir

Issuers Merchants ATM Acquirers

Learn More > Learn More > Learn More >

(13

PULSE does an awesome job, primarily in delivering what was committed to, but
also going above. They are very open for consultative discussions and input. | get
many recommendations from PULSE.

—PULSE Issuer, Voice of the Client Survey

Start getting more from debit

We're here to help you get the most out of every transaction.
Connect with our team to learn what’s possible.

Connect With Us

Version 1.0 / January 2022

We invest our time and resources
into features and services that drive
actual value for your business, such
as APl access, disputes processing,

contactless solutions and
side-by-side tokens.

=l

Economics

We help your money work harder with

competitive interchange and low fees.

[N . ~ “arl

Our advanced fraud-detection
and risk mitigation solutions are
backed by a team of experts that
help you to reduce risk exposure
with as little disruption to
cardholders as possible.

e

N

Advocacy

We make sure your voice is heard.
We strive to constantly be
advocating for our participants'

interests and fighting for choice in an
increasingly consolidated industry.

WE WORK TOGETHER

PULSE, a Discover company

PULSE has the financial strength through our parent company,
Discover Financial Services, to retain our position as a debit market
innovator and leader. And as a part of the global payments brand,
Discover® Global Network, we power our partner’s progress and
move their vision forward.

A deeper understanding

Discover is a regulated financial institution. We understand the
changing regulatory environment and the scrutiny and reporting
requirements our financial institution partners experience.

A unique perspective

Our relationship with Discover enables PULSE to provide you thought
leadership in areas that other debit networks simply cannot. We're
able to leverage expertise and leadership in emerging technologies
and partnerships that are only available to “front-of-card” brands.

A partner in innovation
PULSE, and you, benefit from investments made by Discover Financial
Services in innovation that improve the payments ecosystem.

A

Debit issuer study: Pandemic
changes consumer use of debit

Preliminary findings from the 2021 Debit Issuer Study, commissioned by PULSE?®, reveal
consumers shifted debit spending from in-store to online and increased their use of payment
apps in 2020. The year of the pandemic saw overall debit spend reach record highs as
cardholders made fewer, larger purchases. While every issuer’s experience is unique, a few
universal truths emerged from this year’s study.

— 0

$3.66T

Debit spend eclipsed
spend on credit cards
for the first time.!

Go to All Articles

Data dive

7

41%

Solutions like digital wallets
may account for 41% of all
online payments by 2024.2

12021Debit Issuer Study, commissioned by PULSE and conducted by Oliver Wyman, June 2021

2 Next-Gen Debit Tracker®, PYMNTS, May 2021
3 News Brief, Digital Transactions, May 5, 2021

anl
$106B

Zelle processed $106
billion in the first
quarter of 2021.3

touchpoint clients have with your financial institution. Though it might be easy to
overlook debit, setting it and forgetting it can lead to missed opportunities.

Join us as we unpack the history and future of this preferred payment type. You'll
leave the session with guidance that will help your organization keep your card
top of wallet.

Register Now

April 21, 2021
1-2PMCT

Craig Watson

Senior Vice President,
Account Management
PULSE, a Discover company

Attendees will learn about:

- The evolution of debit card usage and the impacts of consumers wanting
more touchless payment experiences

- The benefit of actively managing and monitoring your debit card program
by understanding transaction types, transaction mixes and network

P E Y T . A
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PULSE 2.5 Shape Language
Brand Guidelines Dos & Don'ts

Do use primary colors when using Do use the grid when applying shape language. Do use images with squared corners, Do use shape language as an image container.
shape language. if necessary.

Don't apply secondary colors to shape language.  Don't change the direction of the shape. Don't use corner radii in a way not directed. Don't place images improperly; the shape
is the image's container.

44
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2.6 Calls to Action
Overview

Calls to action follow a circular nature. Note
that for CTAs, type is set in title case.

1N
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PULSE
Brand Guidelines

Discover Sans Bold,
minimum type size is 18 PX.

Version 1.0 / January 2022

3X

2.6 Calls to Action
Padding and Clear Space

Minimum
padding
—1.5X —

Calls to action must maintain a clear

area. This ensures a clear and consistent
message. For detailed specs, reference the
guidelines for each specific channel.

Learn More
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PULSE 2.6 Calls to Action Discover Orange is used in all primary CTAs, be placed on the three primary colors
Brand Guidelines Digital CTA Button regardless of medium. This creates adirect  from this system: White, PULSE Gray and
connection with the brand. To create Midnight.
maximum contrast, CTAs should

Learn More

Learn More

Learn More
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PULSE

Brand Guidelines

Primary Default CTA

Learn More

Primary Hover State CTA

Version 1.0 / January 2022

Learn More

2.6 Calls to Action
Digital CTA Button

Discover Orange over
White and Midnight
backgrounds

Darker Hover Orange
(RGB 200 80 41) over
White and Midnight
backgrounds

When a communication has more thanone  Only use the secondary CTA style when a
call to action, use secondary CTAs to primary CTA has been established.

create hierarchy in the messaging.

Secondary Default CTA

(Learn More> <Learn More)

| |

Hex; #3057B9 25% Midnight

Secondary Hover State CTA

(Learn More) (Learn More)

| |

Midnight 50% Midnight 49




PULSE 2.6 Calls to Action
Brand Guidelines Dos & Don'ts

Learn More

Learn More

(Learn More)

Do use primary CTAs on White backgrounds. Do use primary CTAs on PULSE Gray and Do use secondary CTAs when the presence of a
Midnight backgrounds. primary CTA has been established.

Don't use all caps. Don't use weights other than Discover Sans Bold.  Don't use the secondary style for primary CTAs.

Version 1.0 / Janauary 2022

Don't use different shapes for buttons.

~.

LearriMore \'=

41 ;
P'E .‘I.
3
1] !
| &

=
T

\

Don't use CTAs over imagery.
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PULSE 2.7 lconog raphy The PULSE iconography system is based on  language. Iconography is designed for
Brand Guidelines Overview the visual DNA of the Discover brand. Each three categories: primary, functional

icon uses varying degrees of the design and mini.

Primary 5 -

(]
Primary icons are used to illustrate content and guide the eye n ))
through a piece of communication. They are typically used at

a medium scale and in combination with one another. L

o
Functional
Functional icons are used for interface elements and Ul. They ® @_) R‘Q\

are used at a small scale and are the simplest in form and color.

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Mini

Mini icons are made for extremely small spaces

&
(gl

@

and are simplified for clarity.

52
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PULSE 2.7 lconography
Brand Guidelines Color Examples

Primary (Two-Color)

m (S m 9

Functional (One-Color)

[ 4

.

Mini (One-Color)

&
&
=
&
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There are a number of icons available to
you based on your communication needs.
Below is a sampling; feel free to consult our
icon library for a full selection.

PULSE
Brand Guidelines

2.7 lconography
lcon Library

O

O

|

K

Version 1.0 / January 2022
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For access to the full library, please contact Josie Nguyen: josienguyen@pulsenetwork.com.
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Primary

2,

2.7 lconography
Minimum Sizes

Our iconography is designed to be applied
at different scales for different purposes.
To ensure proper use of our iconography,
please refer to these sizes.

L 128 PX is the maximum
functional size.

48 PX is the minimum size.

Functional

O

@ 64 PX is maximum

functional size.

32 PX is the minimum size.

Mini

12 PX is the minimum size.

Version 1.0 / Janauary 2022

20 PX is maximum
functional size.
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128 PX

2.7 lconography
Creating Primary Icons

128 PX

128 PX x 128 PX Grid

8 PX Clear Space

6 PX Stroke

8 PX

—

Version 1.0 / January 2022

8 PX

Orange Accent

All iconography is designed
on a 128 PX x 128 PX grid.

Always include 8 PX of clear space on
the left, right, top and bottom edges
of the grid.

Stroke weight is always 6 PX.

Whenever possible, primary icons
should include an orange accent
stroke and circular elements.

56



PULSE 2.7 lconography
Brand Guidelines Creating Functional Icons

128 PX

128 PX x 128 PX Grid Alliconography is designed
on a 128 PX X 128 PX grid.

8 PX Clear Space Always include 8 PX of clear
space on the left, right, top
and bottom edges of the grid.

Circular Element Whenever possible, include

a circular shape in secondary

128 PX

icon design.

6 PX Stroke Stroke weight is always 6 PX.

Single Color Functional iconography

uses only one color.

8 PX 8 PX

— —

Version 1.0 / January 2022



PULSE 2.7 lconography
Brand Guidelines Creating Mini lcons

20 PX

20 PX x 20 PX Grid

1PX Clear Space

1 PX Stroke

20 PX

Single Color

1PX 1PX

— —

Version 1.0 / January 2022
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PULSE 2.8 Iconography
Brand Guidelines Dos & Don'ts

afl W

¢ . O b &
Lorem ipsum
dolor sit amet
Do use iconography to illustrate content and Do use icons on brand colors with proper Do use functional icons for Ul elements. Do use miniicons for extremely small spaces.

guide the eye through communications. contrast.

Qs Qs

R
-
1
- el
S
-

Don’t use color fills for secondary and Don’t change icon colors. Don’t use iconography with busy imagery. Don’t use icons to create illustrations.
functional icons.
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Photography

3.1 Introduction
3.2 ArtDirection

3.3 Types of Imagery
3.4 Stock Imagery
3.5 Retouching
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3.1 Photography
Introduction

Guidance in this section is for the use of
selecting and using stock photography
for production work (e.g. photos for

use in presentations or to accompany
articles). Brand advertising concepts and
other creative pursuits do not have to
use stock photography, but these these

projects will first need approval from the
PULSE Executive Vice President of Brand

Management. Our photography reinforces
the fact that we offer customized solutions
and put our clients first. We do this by using

B2B-focused imagery that shows off the
nature of our business.
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PULSE 3.2 Photography
Brand Guidelines Humanity

Preferred : In-Bounds : Out-of-Bounds

As a brand focused on its clients and their success, there
needs to be the right balance of “humanity,” or human
presence, and tech in photography. When there’s too much
of a focus on hands and terminals, we lose the greater story
of how our services benefit clients and the human context
of transactions.

Occasionally, a closer shot is necessary when referring to a
specific product or service, but ensuring the composition
still balances person and product is key. It is preferred to
show someone's face, when possible.

63
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PULSE 3.2 Photography
Brand Guidelines Environment & Lighting

We bring our business to life by using photography

in relevant B2B environments, such as transactions/
payments, with images representing the services we
provide and showing people in situations where PULSE
naturally exists (businesses, ATMs, online payments,
mobile transactions, etc).

Photography should be well-lit so that scenarios are
clearly recognizable, using natural lighting when possible,
and a clear center of focus.

Version 1.0 / Janauary 2022 64



PULSE 3.2 Photography
Brand Guidelines Cropping

Proper cropping ensures intended impact and visual
storytelling. Cropping in too tightly can cut out context,
and cropping too wide can add unnecessary visual noise.

Cropping should always feel deliberate and draw a
viewer's eye to a clear center of focus.

Version 1.0 / Janauary 2022




PULSE 3.2 Photography
Brand Guidelines Overlays

Overlays within photography can help communicate
things like data, technology and transaction volume.
Overlay elements are typically part of an existing image’s
composition and not something we create on our own.

Version 1.0 / Janauary 2022 6 6
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PULSE
Brand Guidelines

Using ATMs

Version 1.0 / Janauary 2022

3.3 Photography
Types of Imagery

Contactless Payment

PULSE is not a one-size-fits-all partner, and
our images should follow suit. The examples
on this page show the variety of situations in
which PULSE plays a role.

Operational Systems

Collaborations (Banks, Issuers)

Technology

68
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PULSE
Brand Guidelines
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3.4 Stock Photography
Vendors

Jlocksy

(Preferred Vendor)

Because of standing partnerships between  Stocksy is the preferred vendor, and as such

PULSE and stock image sources, Stocksy should be the first stop when searching for
and Getty Images are the only providers images.
to be used.

gettyimages
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PULSE 3.4 Photography
Brand Guidelines Selecting Stock Images

Why this works:

- The environment provides context and humanity
- The image is well-lit and has a clear center of focus

- The image is high-quality and well-composed

Version 1.0 / Janauary 2022

When searching for images from a vendor,
the tenets from the previous pages should
be considered. The environments, lighting
and composition should align with the
PULSE aesthetic and overall brand.

Why this doesn't work:
- There is no clear context and very little humanity
- The image is poorly lit and washed-out

- The composition feels generic and unconsidered

71



Retouching
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PULSE 3.5 Photography
Brand Guidelines Retouching
Before

While the composition of this photo is good, it feels a bit too cold and
desaturated. A few simple and subtle adjustments can be made to ensure the
image aligns with our photography approach.

Version 1.0 / Janauary 2022

There are times when a stock image meets
most, but not all, aesthetic standards. When
this happens, it's permissible to retouch a
photo provided changes are minimal and
we’re not overly reliant on this method.

After
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To ensure this image is following proper photography guidelines, you
would need to:

- Increase brightness and contrast
- Increase saturation to make the image warmer
- Crop in to help focus a viewer's attention

- Remove unnecessary objects and/or background noise
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PULSE 3.6 Photography
Brand Guidelines Dos & Don'ts

Do use imagery that relates to what PULSE Do use cropping as a way to create acenter Do use tighter crops when featuring smaller Do use photography with proper lighting

offers in an authentic way. of focus in an image. devices, but be sure to maintain context and and a clear center of focus.
humanity as much as possible.

"
’_//fl ll ..-"-’r“
i d \

/1 | !

Don’t use overly staged images. Don’t use overly busy, complex compositions Don’t crop images in a way that diminishes Don’t use imagery that is overly washed-out
and crops that distract from the main humanity and context. or effected.
subject matter.

74
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4.0
Application

41 Grid

4.2 Emaill

4.3 Social

4.4 Websites

4.5 Message Platforms
4.6 Trade Shows

4.7 Sales Sheet

4.8 Word Document

4.9 PowerPoint Template
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4.1
Grid
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PULSE

Brand Guidelines

4.1 Grid

PULSE uses a flexible 120-module grid as
the foundation for compositions. Please
use the grids as directed on the following

pages.

Version 1.0 / Januat

y 2022
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10x12 Vertical Grid

4.1 Grid
Primary Grids

Version 1.0 / Janauar y 2022

The 10x12 and 12x10 grids are considered
primary. They can be used as a foundation
for most of our communications.

12x10 Horizontal Grid
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PULSE 4.1 Grid
Brand Guidelines Secondary Grids

6x20 Extreme Vertical

Version 1.0 / Janauar y 2022

The 6x20 and 20x6 variations are used for
extremely wide or tall applications.

20x6 Extreme Horizontal
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5%

I

4.1 Grid
Minimum Margin Size

12%10

For primary grids, all margins should
be at least 5% of the shortest side of a
composition. For secondary grids, all
margins should be at least 10% of the

6x20 20x6

shortest side of a composition. This is
the minimum size — wider margins are
recommended whenever possible.

10% 1
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PULSE 4.2 Email Given our clientele and business objectives,

Brand Guidelines Overview email is extremely important as a primary
means of communication, informing
readers of webinars, articles, helpful
resources and more.

If you cannot read this email, please click here.

pulse e pulse ,
Pu se DEBIT DOWNLOAD

A DISCOVER COMPANY

A DISCOVER COMPANY

2021 PULSE Live

[ | The release of the 2021 Debit Issuer
‘ Offe e W I t h D ave Study is right around the corner and

1 H we have initial highlights to share in ;

Webinar series this edition of Debit Download. Also M
included in this issue is access to our | - r

recent webinar from 451 Research .&' |
analyst Jordan McKee, the latest
debit-data trends and reflections on
our 40 years in debit.

Session two: Why debit matters

Slgn up tOd ay! Thanks for your valuable feedback Wyn Barrett
about our new newsletter. | look Your Account

forward to being in touch to talk Executive
about your debit business. 720-892-6248

Finding opportunities
to optimize your program

From its start as an alternative to cash to its explosive growth into digital
channels, debit has continued to evolve and remain relevant as the most frequent
touchpoint clients have with your financial institution. Though it might be easy to
overlook debit, setting it and forgetting it can lead to missed opportunities.

Join us as we unpack the history and future of this preferred payment type. You’ll

Liiviftcvea”s:tsjsion with guidance that will help your organization keep your card Ap I’I I 30 , 2 02 1
9:30—10 AM Debit issuer study: Pandemic

, changes consumer use of debit

Preliminary findings from the 2021 Debit Issuer Study, commissioned by PULSE?®, reveal

S|gn up now to have coffee with PULSE President Dave Schneider on Fnday Apr|| consumers shifted debit spending from in-store to online and increased their use of payment
. . . . . . ’ apps in 2020. The year of the pandemic saw overall debit spend reach record highs as
| 30. In this casual 30-minute virtual coffee session, Dave will answer questions and cardholders made fewer, larger purchases. While every issuer’s experience is unique, a few
Ap I'I 21 9 2021 . . . . universal truths emerged from this year’s study.
speak about topics submitted by attendees prior to the session. You can expect
1-2PMCT insights on our current environment and the evolving payments industry. .
Go to All Articles

Craig Watson

Senior Vice President,

Account Management

PULSE, a Discover company -

To keep these sessions informal and relaxed, we are limiting attendance to six
employees. The first six employees to sign up will receive a calendar invitation for

”,-"' the session. Additional employees who sign up will be added to a wait list and Data dive
notified if a spot opens up.
Attendees will learn about:
(r Vs

+ The evolution of debit card usage and the impacts of consumers wanting C _ﬂ_ﬂ_ﬂ_

?horz touih'efs paere“t eXpe”e”CZs debit card To sign up, visit the Coffee with Dave page in DLife. Select “Yes” from the
. e benefit of actively managing and monitoring your debit card program . . .

by understanding transaction types, transaction mixes and network drop-down menu on the rlght-hand side of the page to rengter' $3.66T 41 % $1 06 B

contract dynamics

Nahit enanAd anlincad QAlitinne lilza AiAital waallate Z7alla nraraceca A ¢iNA
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PULSE 4.2 Email While emails are designed on a grid specific

Brand Guidelines Marquee and to that medium, marquees and other
Graphio Grids graphic areas use our 12x10 grid to inform

the design of those spaces.

View it in:your browset.

P”'se . Email not:displaying correctly?

A DISCOVER COMPANY

| F|nd|ng opportunltles :
to opt|m|ze your program

From its start as an aIternatlve to cash to: |ts exploswe growth |nto d|g|taI |
ohannels deblt has oontlnued to evolve and remain reIevant as the most frequent
touohpomt clients: have W|th your f|nanoral |nst|tut|on Though |t mlght be easy to
overIook deblt settlng it and forgettlng |t can Iead to mlssed opportunltles '

J0|n us as we unpaok the hlstory and future of th|s preferred payment type. You |
Ieave the session W|th guldanoe that will heIp your organlzatlon keep your oard
top of WaIIet ' ' | | | |

83
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4.2 Emaiil
PULSE Internal Email

pulse

A DISCOVER COMPANY

Coffee With Dave

Sign up today!

April 30, 2021
9:30 - 10 AM

Sign up now to have coffee with PULSE President Dave Schneider on Friday, April
30. In this casual 30-minute virtual coffee session, Dave will answer questions and
speak about topics submitted by attendees prior to the session. You can expect
insights on our current environment and the evolving payments industry.

To keep these sessions informal and relaxed, we are limiting attendance to six
employees. The first six employees to sign up will receive a calendar invitation for
the session. Additional employees who sign up will be added to a wait list and
notified if a spot opens up.

To sign up, visit the Coffee with Dave page in DLife. Select “Yes” from the
drop-down menu on the right-hand side of the page to register.

Grid and design are applied to marquee
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4.2 Emaiil
Discover Debit

Email not displaying correctly?

DISC'VE R View it in your browser.

New Templates Available
in the Discover® Debit
Marketing Hub

Zero liability

On unauthorized purchases

Contact Us

Hi Phillip,

With more and more payments being made online and with mobile devices, now is a
great time to let your cardholders know they’re protected when using their debit card.

The Discover Debit Marketing Hub now offers NEW templates to help you promote
Zero Liability on unauthorized purchases.

To help make your cardholders feel confident about their payments — no matter where
they pay — we have made new templates available, including:

Desktop email
Mobile email
Social media post
Web banners

Like all Marketing Hub materials, these templates can be customized with your brand
colors and logo. Custom sizes are available upon request.

For more ideas on promoting the security features of your debit card, or to get help
customizing any templates, please reach out to your Discover Debit Marketing Team or
Account Executive for more information.

Customize Templates

Grid and design are applied to marquee

85



PULSE 4.2 Emaiil
Brand Guidelines Webinar

Discover Debit PULSE

DlSC’VER Email not displaying correctly? Pu’ se Email not displaying correctly?

i
A DISCOVER COMPANY

2021 PULSE Live 2021 PULSE Live

Webinar series Webinar series

. Grid and design are applied to marquee

Session two: Why debit matters Session two: Why debit matters

Finding opportunities Finding opportunities

to optimize your program to optimize your program
From its start as an alternative to cash to its explosive growth into digital From its start as an alternative to cash to its explosive growth into digital
channels, debit has continued to evolve and remain relevant as the most frequent channels, debit has continued to evolve and remain relevant as the most frequent
touchpoint clients have with your financial institution. Though it might be easy to touchpoint clients have with your financial institution. Though it might be easy to
overlook debit, setting it and forgetting it can lead to overlook debit, setting it and forgetting it can lead to
missed opportunities. missed opportunities.
Join us as we unpack the history and future of this preferred payment type. You'll Join us as we unpack the history and future of this preferred payment type. You'll
leave the session with guidance that will help your organization keep your card leave the session with guidance that will help your organization keep your card
top of wallet. top of wallet.

Register Now Register Now

April 21, 2021
1-2PMCT

Craig Watson

Senior Vice President,
Account Management
PULSE, a Discover company

April 21, 2021
1-2PMCT

Craig Watson

Senior Vice President,
Account Management
PULSE, a Discover company

Grid and design are applied
to the graphic area

Attendees will learn about: Attendees will learn about:

+ The evolution of debit card usage and the impacts of consumers wanting + The evolution of debit card usage and the impacts of consumers wanting
more touchless payment experiences more touchless payment experiences

+ The benefit of actively managing and monitoring your debit card program - The benefit of actively managing and monitoring your debit card program
by understanding transaction types, transaction mixes and network by understanding transaction types, transaction mixes and network
contract dynamics contract dynamics

+ The economic drivers of debit so you can better understand the profitability - The economic drivers of debit so you can better understand the profitability
of your program of your program

About our speaker: About our speaker:

Craig Watson has more than 23 years of payments experience and leads the Craig Watson has more than 23 years of payments experience and leads the

Account Management team, which applies their debit expertise to unlock value Account Management team, which applies their debit expertise to unlock value

for their issuing clients. for their issuing clients.

About the series: About the series:

The 2021 PULSE LIVE Webinar Series is designed to keep our participants The 2021 PULSE LIVE Webinar Series is designed to keep our participants

informed on the latest trends and opportunities in debit. Stay tuned for the informed on the latest trends and opportunities in debit. Stay tuned for the

next session. next session.

o0 ®0

Copyright © 2021, All rights reserved. Copyright © 2021, All rights reserved.

Our mailing address is: Our mailing address is: 8 6
.
PULSE Network PULSE Network
Version 1.0 / January 2022 u'se u’se
Suite 600 o Suite 600 o
I I
Houston, Texas 77010 Houston, Texas 77010

unsubscribe from all emails update subscription preferences unsubscribe from all emails update subscription preferences



PULSE
Brand Guidelines

Version 1.0 / January 2022

4.2 Email

PULSE Processor
Newsletter-OnPoint
Communication

pulse OnPoint

A DISCOVER COMPANY .
Your monthly connection for the latest updates

August 2021

Highlights:

* PULSE 21.2 Release Documents Now Available

e PULSE 21.1 Enhanced Data File Version Change

e 2021 Active Merchant Location Count Attestation - Annual Review Reminder
PULSE 21.2 Release Documents Now Available

In preparation for the PULSE 21.2 Release scheduled for October 2021, PULSE has provided processors with advance
notice of the release topic below and supporting documents in the April OnPoint. A high-level summary and
certification information are included. Refer to the Release Guide on the PULSE website (login required) for
technical details, and the PULSE 21.2 Release Network Documentation section of this communication, for a
complete list of documents.

« Discover Debit Product Indicators Target Audience: Issuer Processors

- With the 21.2 Release, PULSE will begin supporting new product indicators for additional Discover Debit
transactions. PULSE is also changing the format of data element (DE) 111, Additional Private Acquirer Data, to include
product indicators. By certifying and enabling Discover Debit Product Indicators, participants will be able to
enhance dispute processing and use the additional transaction details in disputes and transaction processing.

- Issuer processors supporting Discover Debit will be required to certify and support Discover Debit Product
Indicators, including fields reserved for future use.

PULSE 21.1 Enhanced Data File Version Change
Target Audience: All Processors (EDF Recipients)

PULSE will continue to introduce a new version of the Enhanced Data File (EDF) as well as decommission the oldest
version of the file with each release cycle.

« During the next few months, certification and production environments will migrate to the EDF version 211.

« The version number, which will be modified according to the corresponding release cycle, will be populated as a
three-digit value in the Header Record of the EDF.

« With the 21.1 Release, processors that currently receive the EDF, and plan to upgrade to either the optional or
mandated file, are required to initiate a project with their PULSE Relationship Manager.

2021 Active Merchant Location Count Attestation - Annual Review Reminder
Target Audience: Acquirer Processors

PULSE’s annual review of active merchant locations is underway. Point-of-sale (POS) acquirer processors are
advised to record PULSE transactions originating from their terminals from March 1to May 31, 2021. Acquirer
processors should send the completed Merchant Location Attestation Form to PULSE by June 30, 2021. The form
must include all active merchant locations and merchant locations behind indirect processors.

An active merchant location is defined as having a unique physical address or domain name with one or more
terminals processing PULSE transactions.

PULSE will assess the annual Merchant Participation Fee provided in the 2021 Acquirer Fee Schedule in August.

Key dates are as follows:
« March1to May 31 - Terminal-transaction review.
¢ June 30 - Active Merchant Location Count Attestation Form due to PULSE.

PULSE Contact Information

PULSE Client Services - Call your relationship manager at 800-420-2122 (713-223-1400), or send an email to Proces-
sorPortal@pulsenetwork.com to discuss the topics covered in OnPoint or to schedule certification and testing.
PULSE Disputes Help Desk - Call a representative at 866-245-0500 or send an email to disputes@pulsenetwork.com
for more information about this communication.

What's Happening

_____ April 3 and April 17 - Annual DFTP Disaster Recovery Exercise performed.
----- Week of April 11 - 21.1 Release implementation.

April 19 - BIN File and processor-level GEN changes go into effect.
March 1to May 31 - Acquirer processor terminal-transaction review.

PULSE 21.1 Release Documentation

o Acquirer Test Case Workbook

¢ BIN File Layout

* Certification Information Packet
Domestic Warehouse File Record Layout
Enhanced Data File Record Layout
Global Warehouse File Record Layout

. SO 8583 (1987) Specifications Manual (available shortly)

« Issuer Test Case Workbook
« NB210226 - Data Center Maintenance and 21.2 Release Activities (Network

¢ Bulletin)

Release Guide

Current PULSE Network Documents
« Merchant Location Attestation Formz

Linkedin Youtube

pulse

This email was sent by: PULSE Network
1301 McKinney St., Suite 600, Houston, TX, 77010 USA

Privacy Policy

Update Profile  Manage Subscriptions  Unsubscribe

Grid and design are applied to marquee
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4.2 Emaiil
PULSE Processor
Debit Download Email

If you cannot read this email, please click here.

PU'SE. DEBIT DOWNLOAD

A DISCOVER COMPANY

The release of the 2021 Debit Issuer
Study is right around the corner and
we have initial highlights to share in
this edition of Debit Download. Also
included in this issue is access to our
recent webinar from 451 Research
analyst Jordan McKee, the latest
debit-data trends and reflections on
our 40 years in debit.

Thanks for your valuable feedback Wyn Barrett
about our new newsletter. | look Your Account
forward to being in touch to talk Executive

about your debit business. 720-892-6248

|

Debit issuer study: Pandemic
changes consumer use of debit

Preliminary findings from the 2021 Debit Issuer Study, commissioned by PULSE?®, reveal
consumers shifted debit spending from in-store to online and increased their use of payment
apps in 2020. The year of the pandemic saw overall debit spend reach record highs as
cardholders made fewer, larger purchases. While every issuer’s experience is unique, a few
universal truths emerged from this year’s study.

Data dive

$3.66T 41% $1068B

Debit spend eclipsed Solutions like digital wallets Zelle processed $106
spend on credit cards may account for 41% of all billion in the first
for the first time.! online payments by 2024.2 quarter of 20213
12021 Debit Issuer Study, issic by PULSE and by Oliver Wyman, June 2021

2Next-Gen Debit Tracker®, PYMNTS, May 2021
2 News Brief, Digital Transactions, May 5, 2021

PULSE Perspective

TikTok becoming source of financial advice for young people

E According to a report in The Wall Street Journal, which noted
that the short, easily digestible nature of TikTok’s content makes
teens and twentysomethings more likely to delve into complex
topics like investing or personal finance.

PULSE Perspective: TikTok and other social channels offer easy
access to an audience that hungers for...

Get the Perspective

[B] Atlanta Fed Committee to advance inclusive payments

According to a report in CU Today, the committee will be a
collaboration between public and private sectors. Their work will
focus on things like digital wallets, mobile payments and
person-to-person payment apps, which offer more
convenience, but could exclude cash-based users and
vulnerable populations.

PULSE Perspective: We welcome the committee's work and look
forward to its findings. We share concerns that...

Get the Perspective

== Financial execs want a return to office

Bloomberg reports that a survey from Accenture of 400 North
American financial-services executives found that aimost 80%
prefer for workers to spend four to five days in the office when the
pandemic is over. The majority say remote work is making it difficult
to train younger employees and is harming company culture.

PULSE Perspective: We welcome the committee's work and look
forward to its findings. We share concerns that...

Get the ective

®

Grid and design are applied to marquee
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4.4 Websites Perhaps our biggest and most important

Overview

pulse

A DISCOVER COMPANY

online presence is our website. It’'s where
clients go for more information about
how we can help with them with their
business needs.

Why PULSE =~ What We Offer  Partner WithUs Insight & News Contact Us

Experts in debit,
believers in service

Payments & You: What’s new in payments
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4.4 Websites
Marquees and
Graphic Areas

Experts in debit,
believers in service

Explore Our Difference

Websites are typically designed on a grid
specific to that medium. However, for
marquees and other graphic areas, we can
use our 12x10 grid to inform the design of
those spaces. In this example, the grid is
applied to a marquee.

Us

o1



PULSE 4.4 Websites This example shows the graphic area within
Brand Guidelines Marquees and a page design.
Graphic Areas
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Dlscover® Debit

......................................................................................................................................................................................................................................................................................................................................................................................................................

Deblt that S here for you®

...............................................................................................................................................................................................................................................................................................................................................................................................................

g We help Communlty banks and Credlt unions ge?t more fror'n 3 a a
s deblt by puttlng their sucoess brand people and revenue: flrst """""""" R ;

and then make it happen

Jennlfer Hannlbal

..................................................................................................................................................................................................................................................................................................................................................................................................
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5 Key takeaways from 2021
debit issuer study

4.4 Websites

PulseNetwork.com
Home Page

Experts in debit,

believers in service

debit issuer study

Why PULSE

Actions to consider from the 2021

Our home page is the first impression of our
brand online, designed to be uncluttered,

helpful and welcoming.

Log In / Register  Client Support

What We Offer  Partner WithUs  Insight & News

August next-gen debit tracker®

Contact Us

PU'SE WhyPULSE  What WeOffer  Partner WithUs  nsight & News _ Contact Us
ADISCOVER COMPANY

Experts in debit,
believers in service

Payments & you: What’s new in payments

5 Key takeaways from 2021 Actions to consider from the 2021 August next-gen debit tracker®

tions
debit issuer study debit issuer study

Discover® Debit
Debit that's here for you®

We help community banks and credit unions get more from
debit by putting their success, brand, people and revenue first.

“Our process is simple.
Figure out what you need,
and then make it happen.

Jennifer Hannibal
Marketing Consultant

Find out how we can make debit work for you

Highly competitive economics. Innovation. Security. Advocacy. Experience the benefits of partnership.

e %‘ li':{

Issuers Merchants ATM Acquirers

(11

PULSE does an awesome job, primarily in delivering what was committed to, but
also going above. They are very open for consultative discu:
many recoi i from PULSE.

ssions and input. | get

—PULSE Issuer, Voice of the Client Survey

Start getting more from debit

We're here to help you get the most out of every transaction.

ransa:
Connect with our team to learn what’s possible.
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What we offer

P"'se® Why PULSE  What We Offer

A DISCOVER COMPANY

Discover® Debit

ebit that’s

ere for you

e e T
inect With Us

Qverview Issuer Benefits

Explore what choice
in debit looks like

You, your clients and your commmunity. That’s
what matters to us. And we have the debit
program that proves it. Discover® Debit is built
around giving you the capabilities and service to
create a successful debit program.

Issuer Benefits

Version 1.0 / Janauary 2022

o
Cardholder Benefits

Log In / Register

Partner With Us

Interior pages house more content than
the home page, giving users additional
information about topics that are tailored to
their specific needs.

Client Support Find ATMs  Search

Insight & News

Sapgglnmnepnmd

LY T
T34 4

Contact Us

upport  Find ATMs  Search

Pu'se Why PULSE ~ What We Offer  Partner WithUs  Insight & News ~ Contact Us

ADISCOVER COMPANY

Discover® Debit

Debit that’s

here for you

Overview Issuer Benefits Cardholder Benefits

Explore what choice
in debit looks like

You, your clients and your community. That’s
what matters to us. And we have the debit
program that proves it. Discover® Debit is built
around giving you the capabilities and service to
create a successful debit program.

Issuer Benefits

How we deliver on that promise

Your people Your cardholders
Your success is our success. That’s why we put a We keep your cardholders at the top of our
team in place to be with you every step of the mind so your card stays at the top of their
way in creating, launching, marketing and wallet. Benefits like Lowest Purchase Price
growing a successful debit program. Guarantee and Identity Theft Defense mean

cardholders can feel savvy and more secure
with their new debit card.

Your time Your money
Our simplified and transparent billing structure means Our debit program can help you save money
that your employees spend less time on paperwork and keep it in your pocket. Discover Debit’s low
and more time on tasks that matter. program fee means you get to keep more of our

highly competitive interchange.

Experts in your corner

When you win, we win. Our team will help you create, launch, market and grow a successful debit program.

)
-
5
Varapon Zielinski is a marketing Darren Riffe is a dedicated account Courtney Hamilton is an
consultant and your new brand manager and your partner in implementation project manager
champion who helps with marketing creating a debit program that and your go-to for all things launch
support and community outreach. helps you reach your goals and fit related, including setting
your budget. processes and training staff.

Less paperwork for you

We make bill reconciliation simple. While other

networks may require as much as 8 hours of your
month to decipher, our transparent billing and all-in
fee structure can allow you to reconcile your bill in
as little as 10 minutes.

Partner with the fastest growing
global payments network! ﬂi

Discover is accepted at 11.2 million U.S. merchant Tl

locations and more than 500,000 ATMs across the nation.

International acceptance is provided by the Discover®

Global Network, which processes billions of transactions F.n ETEET
annually across 200 countries and territories.

Cardholders can access approximately 2.2 million ATMs G Rﬂw I N Ei

and cash access locations across the world.

past ter
‘years with major payment networks within respective countries;
Panoramic Research Study, conducted 201e.

e g
Analytics and reporting
Research and advocacy

Leverage the Marketing Hub The marketing Hub

Our program enables you to put your brand first.
All Discover Debit issuers receive access to the
Marketing Hub, an online resource where you can
customize web banners, social media posts, email
templates and other marketing collateral in as little
as 15 minutes.

Provided bylliséover’ Debitz

Cardholder Benefits
What’s in it for your cardholders

Discover Debit provides valuable benefits to your consumer and
business cardholders, at no cost to you. Each benefit comes complete
with marketing materials and support to help you drive awareness and
engagement with your cardholders.

Identity protection powered by Experian®
Dark Web Monitoring

Scans the dark web and notifies you if your personal information has
been exposed

Includes review of websites and blogs, internet relay chat rooms (IRC),
bulletin boards, peer-to-peer sharing networks

Credit Monitoring

Detects and alerts you of suspicious activity through daily monitoring
of cardholder’s Experian credit report for new inquiries

or accounts

Includes review of credit card accounts, car loans and mortgages

Advantage Analysis

Can your debit portfolio
be doing more?

Regional banks and credit unions have the
advantage of choice. Get a Debit Advantage
Analysis to spot ways to save you time and money.

“We're here for you
when you need us,
however you need us.”

Brian Harbin
Account Manager

66
Discover made sure that every need we and our clients had was taken care of.
Discover is helping us reach out into the community, and that's what we're looking
for, someone who can help us do what we do best.

—Betsy Flynn, President and Chief Executive Officer, CFSB

Payments & you: What’s new in payments

5 Key takeaways from 2021 Actions to consider from the 2021 August next-gen debit tracker®
debit issuer study debit issuer study

il

Start getting more from debit

We're here to help you get the most out of every transaction.
Connect with our team to learn what'’s possible.

l."'-”;.. _\,'hl Endorsed by the American Bankers Association.

L} The Discover Debit signature solution is endorsed by the American Bankers
L o Association through its subsidiary, the corporation for American Banking. To learn
l'h_"mn. e i more about the ABA's endorsement of Discover Debit, click here.
s
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4.4 Websites
PulseNetwork.com
Partner With Us: Merchant

LogIn / Register  Client Support Find ATMs

P U'se® Why PULSE  What We Offer  Partner WithUs  Insight & News

A DISCOVER COMPANY

Client Support -

Find the people and
resources you need Ui

for success

i Lanll

Support Access Acceptance Marks

Support

Talk with a PULSE representative

Can’t find the correct Helpdesk or Hotline?

Financial Institutions
Processors
Merchants

ATM Acquirers

Contact Us

Login/Register  Client Support  Find ATMs  Search

Search
pulse R ——

ADISCOVER COMPANY

Partner withUs  Insight & News ~ Contact Us

Client Support

Find the people and
resources you need
for success

Support Access Acceptance Marks

Support
Talk with a PULSE representative

Can't find the correct Helpdesk or Hotline?

Financial Institutions
Processors
Merchants

ATM Acquirers

Access
Log in or register for our services

Trying to access something else?

Debit Dashboard ATM List Manager Marketing Hub PULSE Exchange
Check your Discover® Debit

Log In / Register Create materials for your Log In / Register
program’s performance.

Discover Debit program.

Log In / Register Log In / Register

Acceptance Mark

Download PULSE acceptance marks and logos

PULSE Network is the owner of the PULSE acceptance mark. The protection of the mark is vital to all network
participants, as the mark signifies acceptance to cardholders.

For complete details on using the PULSE name and acceptance mark on visual applications such as debit cards, signage,
print, digital media and other materials, follow our PULSE Graphics Standards Manual.

Have other questions about acceptance mark usage? Send us a note.

North America / Caribbean Acceptance Mark

Positive / Color Reverse / Color Positive / B&W Reverse / B&W
2-Color Spot / Al 2-Color Spot / Al Black Color Spot / Al White Color Spot / Al
Large PNG Large PNG Large PNG Large PNG

Small PNG Small PNG tSmall PNG Small PNG

North America / Caribbean Decals & Signage

Positive / Controlled Reverse / Controlled
Background Background

pulse

2-Color Spot / Al 2-Color Spot / Al

International Acceptance Mark

Positive / Reverse /
International Use International Use
Black Color Spot / Al White Color Spot / Al
Large PNG Large PNG

tSmall PNG Small PNG

Connect with us

We’re here to help

Send us a note by filling in the form below or give us a call to speak with an expert today.

Request a call back qequiedtion
Give us a call

We're available 8am - 5pm
CT, Monday through Friday.

(800) 543-3695

Already a client?
Go to Client Support.

Contact our office

PULSE Corporate Office
1301 McKinney

Suite 600

Houston, Texas 77010

(713) 223-1400
(800) 420-2122
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PulseNetwork.com
Partner With Us: Issuers

LogIn / Register  Client Support Find ATMs  Search
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A DISCOVER COMPANY

Why PULSE®

Debit is our expertise,
you’re our priority

Overview Solutions

Focused on what’s right for you

Our solutions are designed with your needs in mind and our expertise is focused
on uncovering additional value wherever possible. It’s part of what makes us
different and how we work for you.

Solutions

Designed to fit your needs

Debit payments and transfers Processing and gateways

PULSE offers a variety of solutions such as debit gateway
processing, ATM terminal driving, and gateway services,

nhiic vialidatinn anA varificratinn carvicrac

PULSE?® offers easy, secure debit payments for
your cardholders in store, online or via mobile

Anviicac anA fiinA +trancfare

Pu’se Why PULSE ~ What We Offer  Partner WithUs  Insight & News ~ Contact Us
ADISCOVER COMPANY

Debit is our expertise,
you’re our priority

Why PULSE® : - r
i y h

Overview Solutions

Focused on what’s right for you
Our solutions are designed with your needs in mind and our expertise is focused

on uncovering additional value wherever possible. It’s part of what makes us
different and how we work for you.

Solutions

Designed to fit your needs

Debit payments and transfers Processing and gateways

PULSE® offers easy, secure debit payments for PULSE offers a variety of solutions such as debit gateway
your cardholders in store, online or via mobile processing, ATM terminal driving, and gateway services,
devices and fund transfers. plus validation and verification services.

ATM access Fraud detection and risk mitigation

Issuer and ATM acquirer solutions that offer Stay ahead of debit fraud with our core DebitProtect®
global reach and expanded ATM access for solution, or enhance your protection with

cardholders. Authorization Blocking.

Discover® debit card program

The first signature debit program built for
regional banks and credit unions that can
offer you the support, freedom, time and
profitability to grow your brand and get
more from debit.

Support

We’'re here to keep your success on track

= - -
4
| i Mo
Disputes handling Advocacy and insights Personal service
We offer full disputes support We offer training, research and When you call, we answer. Our
for transactions, aligned to insights that help keep you work is focused on looking out
industry practices. informed and make sure your for your best interests and
voice is heard across leading making sure you're getting the
payment councils. most from debit.

Payments & you: What’s new in payments

5 Key takeaways from 2021 Actions to consider from the 2021~ August next-gen debit tracker®
debit issuer study debit issuer study

Start getting more from debit

We’re here to help you get the most out of every transaction. Connect with our team to learn what’s possible.
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Merchant

A smart choice for

checkout

Benefits

Benefits

4.4 Websites
PulseNetwork.com

Partner With Us: Merchants

Payment Solutions

Debit that does more
for your business

Enable your customers to pay how and where they
want with no difference in checkout at a potentially
lower cost to you. It’s part of what makes us different
and how we work for you.

Payment Solutions

Log In / Register

Why PULSE ~ What We Offer  Partner With Us

Support

Options for debit routing

Client Support Find ATMs  Search

Insight & News

Contact Us

Enjoy the freedom of routing debit transactions through

the network of your choice.

Potential savings

Debit routing delivers merchants an annual savings of

$636 million?, and could result in significant savings for

your business.

Flexible solutions

In-store, online and digital debit transactions with
authentication and verification options to fit your needs.

"MAG 2020 Mid-Year Conference - Debit Routing: Think You’re

Optimal? Think Again.

Designed for your business and customers

PU'SE. WhyPULSE  WhatWeOffer  Partner WithUs  Insight &News _ Contact Us
ADISCOVER COMPANY

Merchant

A smart choice for
checkout

4

Benefits Payment Solutions Support
Benefits Options for debit routing

. Enjoy the freedom of routing debit transactions through
Debit that does more the network of your choice.
for your business Potential savings

Debit routing delivers merchants an annual savings of

Enable your customers to pay how and where they $636 million’, and could result in significant savings for

want with no difference in checkout at a potentially your business.
lower cost to you. It's part of what makes us different
and how we work for you. Flexible solutions

In-store, online and digital debit transactions with
authentication and verification options to fit your needs.

1MAG 2020 Mid-Year Conference - Debit Routing: Think You're
Optimal? Think Again.

Payment Solutions

Designed for your business and customers
In-store

PIN and PINless debit solutions that make it easy for cardholders to
pay in store with cards or devices, while offering you potential for
savings.

Learn More

Online

Give shoppers the convenience of secure online and in-app
payments with routing choice to help you control costs.

Learn More

Support
The help you need, when you need it

- 4] .*';
45 l N
Authorization rates Chargebacks and disputes Personal service
Working with us, some merchants Full disputes support for When you call, we answer. Our

have seen a 10-point improvement transactions, aligned to work is focused on looking out

in authorization rates. industry practices for your best interests and
making sure you're getting the
most from debit.
Partner With Us

Partner with PULSE® and
Discover® Global Network

You want a way to grow your business. Join PULSE® and Discover®

Global Network to open your doors to your share of billions in global
spend opportunity.

Learn more about Discover Global Network

Acquirers >

Merchants >

Payments & you: What’s new in payments

5 Key takeaways from 2021 Actions to consider from the 2021 August next-gen debit tracker®
debit issuer study debit issuer study

Start getting more from debit

We're here to help you get the most out of every transaction. Connect with our team to learn what'’s possible.
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Partner With Us: Insights
and News

LogIn / Register  Client Support Find ATMs  Search

Insight and News
P u's e@ Why PULSE =~ What We Offer  Partner WithUs  Insight & News  Contact Us Payments & you
A DISCOVER COMPANY

What’s going on in the industry and with PULSE®

Insight and News

5 Key Takeaways from 2021 Actions to Consider from the 2021 August Next-Gen Debit Tracker®
Debit Issuer Study Debit Issuer Study
ead Flipbook Read Article

Payments & You

| @ Jq
What’s going on in the industry and with PULSE® hm
3 Reasons Why Debit Matters July Next-Gen Debit Tracker® Debit Issuer Study: Pandemic
More Than Ever Changt nsumer Use of Debit
Media contacts:
Working ona story? pmomabr
enior Mana ger, Communica’ tions
We’ve got you ey
Manager, Communic: S
Cove red. Download the PULSE® press kit.
Insight
News
2021 News Releases
8/17/2021

PULSE® Study Confirms COVID-19 Pandemic Accelerated the Transformation of Debit. Read more.

2020 News Releases

2019 News Releases

2018 News Releases

2017 News Releases

2016 News Releases

2015 News Releases

Start getting more from debit

We’re here to help you get the most out of every transaction. Connect with our team to learn what’s possible.

5 Key Takeaways from 2021 Actions to Consider from the 2021  August Next-Gen Debit Tracker®
Debit Issuer Study Debit Issuer Study Em—

Read Flipbook Read Article Read Flipbook

Pu’se Why PULSE ~ What We Offer  Partner WithUs  Insight & News ~ Contact Us
ADISCOVER COMPANY
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Debit Issuer Study

LogIn / Register  Client Support Find ATMs  Search
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Why PULSE =~ What We Offer  Partner WithUs  Insight & News  Contact Us
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Debit spending LT S ‘A

2021 PULSE Debit Issuer Study

LN = R

shattered records LUK

b g T
s wm=

in 2020 -
 Comectwithus

Overview 10 Key Findings Webinar White Paper

The definitive assessment of the U.S. debit market

The Debit Issuer Study, which is conducted annually, dives deep into debit spending and
provides banks and credit unions performance benchmarks, industry insights and a glimpse
into the future. The 2021 study showed that debit surpassed credit spend for the first time and
consumers made larger purchases, resulting in an 8% increase in total debit spend in 2020.

Debit Transactions Purchase Volume

10 Key Findings l_Z'S% T*B%

ADISCOVER COMPANY

Why PULSE ~ What We Offer  Partner WithUs  Insight & News ~ Contact Us

2021 PULSE Debit Issuer Study
Debit spending
shattered records

in 2020
D

Overview 10 Key Findings Webinar White Paper

The definitive assessment of the U.S. debit market
The Debit Issuer Study, which is conducted annually, dives deep into debit spending and
provides banks and credit unions performance benchmarks, industry insights and a glimpse

into the future. The 2021 study showed that debit surpassed credit spend for the first time and
consumers made larger purchases, resulting in an 8% increase in total debit spend in 2020.

Debit Transactions Purchase Volume
10 Key Findings [ [

1: Consumers made larger — but
fewer — debit purchases

For the first time in the 16-year history of this
study, debit spend surpassed credit spend.
While debit transactions dropped by 2.5% in
2020, dollar volume continued to climb,
reaching a record $3.66 trillion in 2020.

Source: Oliver Wyman Analysis

2016 208 2019 2020 2015 208 2019 2020

Webinar
Join Steve Sievert as he presents
insights from the 2021 Debit Issuer Study

As you strategize for the recovery from the pandemic, join us for a webinar
that will give you the blueprint needed to establish priorities for the future.

“The pandemic has driven debit to greater heights.”

Steve Sievert
«  Executive Vice President, Marketing & Brand Management

White Paper
Debit’s transformation
accelerates

Consumers shift spending to card-not-present venues.

Get the White Paper >

—

Articles

5 Key takeaways from 2021 Actions to consider from the 2021~ August next-gen debit tracker®
debit issuer study debit issuer study

Start getting more from debit

We’re here to help you get the most out of every transaction. Connect with our team to learn what’s possible.
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4.4 Websites
PulseNetwork.com
Connect with Us

pulse

A DISCOVER COMPANY

Connect With Us

Connect with a PULSE® debit expert

Why PULSE =~ What We Offer  Partner WithUs  Insight & News  Contact Us

Already a client? Go to Client Support.

Call us at (800) 543-3695, or drop us a note and we’ll call you back.

Request a call back .q.quired el

Log In / Register  Client Support Find ATMs  Search

Give us a call

We’re available 8am - 5pm

CT, Monday through Friday.

(800) 543-3695

Already a client?
Go to Client Support.

Contact our office

PULSE Corporate Office
1301 McKinney

Suite 600

Houston, Texas 77010

(713) 223-1400
(800) 420-2122
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PULSE® Leadership

Meet the
of PULSE

4.4 Websites

PulseNetwork.com

Leadership

leadership

Network

Diane Offereins

Dave Schneider
President

John Eikenburg
Senior Counsel

Why PULSE

Chief Executive Officer, PULSE
Executive Vice President — Payment Services
Discover Financial Services

What We Offer

Log In / Register

Partner With Us

Client Support Find ATMs  Search

Insight & News

Contact Us

PULSE® Leadership

Meet the leadership

Why PULSE ~ What We Offer ~ Partner WithUs  Insight & News ~ Contact Us

of PULSE Network

5]
o
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o
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Diane Offereins

Chief Executive Officer, PULSE

Executive Vice President — Payment Services
Discover Financial Services

Dave Schneider
President

John Eikenburg
Senior Counsel

Randall Hardy
Executive Vice President — Business Technology

Jim Lerdal
Executive Vice President — Operations

Craig Llorens
Senior Vice President — Finance

Jennifer Schroeder
Executive Vice President — Product Management

Steve Sievert
Executive Vice President — Marketing & Brand Management

Mike Urquizut
Executive Vice President — Sales & Account Management

Media Contacts:

Working on a story? Anne Uwabor

Senior Manager, Communications

We’ve got you covered. amy Croghen

Manager, Communications

Download the PULSE® press kit.

Start getting more from debit

We're here to help you get the most out of every transaction. Connect with our team to learn what’s possible.
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PULSE 4.3 Socijal YouTube helps us bring the PULSE brand to

Brand Guidelines YouTube life in video format. Webinars, roundtables,
behind-the-scenes footage and more can

be found on this channel.

= (B3 Premium

|j:,] Home L

[E_."I Explore

|“‘E| Subscriplions

=]  Originals |

@_} YouTube Music

I_E Library

@ History

E Your videos

) Sk pulse PULSE Network —
E; ﬂ-'w:':ﬁ. A DISCOVER COMPANY ';_l;l'q 5”-\:‘,.'-_ rlhl.:"l'!-

o Show more HOME VIDEDS PLAYLISTS CHAMMNELS DISCUSSI0ON ABOUT
SUBSCRIPTIONS Uphﬂdﬁi .‘ SLAY ALL

PULSE Debit Dashboard Podcast: Trends in the Debit Discover Debit: Debit that's UnitedBank Homegrown UnitedBank Homegrown CF5B Discover Debit Pop Up
2020 industry here for you Pitchfest Recap Pitchfest Sizzle Events in Paducah KY
1D vieas = T months ago 27 widws » 9 moniha aga 62 wiEws » 1T months ago 117 vidws « I yéars ago 57 weirws 2 WPATE AQo 129 views « 3 years ago

MORE FROM YOUTUBE

i Movies & Shows
#3  Gaming
=1} Live

é Fashiom & Beauty
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PULSE 4.3 Socijal Given our B2B focus, it’s essential that network with current and future clients,
Brand Guidelines Linkedin PULSE has a presence on LinkedIn. There, keeping our business top-of-mind while
we can share helpful resources and demonstrating our expertise.

pulse

& DISCOVER COMPANY

PULSE, a Discover company

Experts in debit, believers in service
Financial Services - Houston, Texas - 5,117 followers

(Visitwehsite E.") . More )

Home  About Posts Jobs People Videos

Overview

PULSE is one of the nation’s leading ATM/debit networks, currently serving banks, credit unions and savings
institutions across the country. PULSE is owned by Discover Financial Services (NYSE: DFS). The network links
cardholders to ATMs and POS terminals at retail locations nationwide. The company is also a valued resource for
industry research related to electronic payments and is committed to providing its participants with education on
evolving products, services and trends in the payments industry.

Website http://www._pulsenetwork.com
Industry Financial Services
Company size 201-500 employees

241 on Linkedin B

Headquarters Houston, Texas

Type Public Company
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4.5 Message Platforms

Discover Debit

DISC@®VER

Message Platform — 2021 Pricing

FINAL 12.4.20

PULSE has been focused on debit for 40 years, advocating for our partners, delivering highly
competitive economics and offering innovative solutions that create choice. Consistent with that
focus, and in consideration of the challenging business environment created by the pandemic, we
are making minimal changes to our pricing structure in 2021. Inclusive of these changes - which
take effect April 1, 2021 - our interchange and fees remain highly competitive.

2021 Pricing Changes at a Glance

* The PIN POS and PULSE PAY® Express Switch Fees for unregistered merchants will increase
from $0.075 to $0.095. This change does not impact registered merchants.

- As consumers use debit in a wider variety of ways, new types of merchants are utilizing our
PINless Bill Pay transaction for recurring consumer payments. While PINless Bill Pay interchange
rates will not change, we are adding several merchant types to pricing category 2 ($0.12 + 1.59%).
The addition of these new merchant types is expected to have little impact on issuer
interchange initially, as current volume in these MCCs is low. Signing new merchants to PINless
Bill Pay in these categories in the future may create incremental interchange for PULSE issuers,
however. The small number of merchants that will be materially impacted may be notified by
their relationship manager.

NOTE: Because the switch fee increase does not impact merchants with whom we have a
relationship, and because the MCC list changes impact only a small number of merchants and
require a merchant-specific response, there will be no formal merchant email notice this year.
The Merchant Relations team will handle these notifications on a one-off basis.

- The Router Maintenance Fee specified in the Processor Fee Schedule will change from a fixed
pass-through rate of $50/router/month to a variable pass-through rate determined by the
router size and location. This change follows a hardware upgrade that will result in two router
models.

- The fee for temporarily retaining BINs in the PULSE system after those BINs have been removed
from the PULSE BIN file (“soft delete”) is being reclassified. Rather than billing this fee to issuer
processors as a Special Database (GEN) Fee of $1,750, this service will incur a new BIN
Soft-Delete Fee of $1,750 per financial institution for each week requested. This change is
included in our issuer communications because it is likely to be passed through by processors.

« The 2021 Issuer and Processor Fee Schedules also reflect pricing changes for our Stop Pay
service. These changes take effect January 11, 2021, and were communicated prior to the 2021
pricing announcements.

Schedule of Communications

« Friday, 12/3/20 — Internal advance notice

- Monday, 12/7/20 — Advance notice to Issuer Advisory Council members

« Tuesday, 12/8/20 — Fee schedules posted on website

- Tuesday, 12/8/20 — Processor bulletin

- Thursday, 12/10/20 — Issuer bulletin, merchant notifications begin

« First Quarter 2021 — Tier changes communicated to impacted issuers and their processors

PULSE Pricing Philosophy

We strive for a balanced pricing philosophy and try to optimize routing to maximize issuer net
economics.

We're focused on the network business and competing for all debit.

PULSE has a dedicated pricing analytics team that actively engages merchants and monitors
market activity to optimize volume for PULSE issuers.

Audience Messaging

ISSUERS:

There are no changes to issuer fees or interchange included in our 2021 pricing initiative.

As consumers use debit in a wider variety of ways, new types of merchants are utilizing our
PINless Bill Pay transaction for recurring consumer payments. While PINless Bill Pay interchange
rates will not change, we are adding several merchant types to pricing category 2 ($0.12 + 1.59%).
The addition of these new merchant types is expected to have little impact on issuer
interchange initially, as current volume in these MCCs is low. Signing new merchants to PINless
Bill Pay in these categories in the future may create incremental interchange for PULSE issuers,
however.

The fee for temporarily retaining BINs in the PULSE system after those BINs have been removed
from the PULSE BIN file (“soft delete”) is being reclassified. Rather than billing this fee to issuer
processors as a Special Database (GEN) Fee of $1,750, this service will incur a new BIN
Soft-Delete Fee of $1,750 per financial institution for each week requested. Your processor likely
will pass this fee through to your institution.

MERCHANTS:

Following a comprehensive review of our pricing structure and market positioning, we are
making the following changes to merchant pricing, effective April 1, 2021.

-The PIN POS and PULSE PAY® Express Switch Fees for unregistered merchants will increase
from $0.075 to $0.095. This change does not impact registered merchants.

-As consumers use debit in a wider variety of ways, new types of merchants are utilizing our
PINless Bill Pay transaction for recurring consumer payments. While PINless Bill Pay interchange
rates will not change, we are adding several merchant types to pricing category 2 ($0.12 +1.59%).
The small number of merchants that will be materially impacted may be notified by their
relationship manager.

PROCESSORS:

Following a comprehensive review of our pricing structure and market positioning, we are
making the following adjustments to merchant and processor pricing, effective April 1, 2021:

-The PIN POS and PULSE PAY® Express Fees for unregistered merchants will increase from
$0.075 to $0.095.

-As consumers use debit in a wider variety of ways, new types of merchants are utilizing our
PINless Bill Pay transaction for recurring consumer payments. While PINless Bill Pay interchange
rates will not change, we are adding several merchant types to pricing category 2 ($0.12 + 1.59%,
with no cap).

-The Router Maintenance Fee specified in the Processor Fee Schedule will change from a fixed
pass-through rate of $50/router/month to a variable pass-through rate determined by the
router size and location. This change follows a hardware upgrade that will result in two router
models.

~The fee for temporarily retaining BINs in the PULSE system after those BINs have been
removed from the PULSE BIN file (“soft delete”) is being reclassified. Rather than billing this fee
to issuer processors as a Special Database (GEN) Fee of $1,750, this service will incur a new BIN
Soft-Delete Fee of $1,750 per financial institution for each week requested.

Q&A

Q: What is the impact of these changes on my organization?

A:ISSUERS:

- In consideration of the challenging business environment created by the pandemic, we are
making minimal changes to our pricing structure in 2021. The impact on issuers of the PINless Bill
Pay category changes and BIN fee reclassification is expected to be insignificant.

MERCHANTS:

The impact of our pricing changes to merchants is limited to those few merchants in the MCCs
that are being added to PINless Bill Pay interchange category 2.

For most merchants in these MCCs, the change is expected to be very small. We are reaching
out to those few who will have a more significant impact.

PROCESSORS:

The scope of impact from our 2021 pricing changes is very limited:

-Changes to PIN POS and PULSE PAY® Express Switch Fees impact only unregistered merchants.

-The impact of the changes to our PINless Bill Pay MCC list are expected to be minimal.

-The impact of the Router Maintenance Fee change will vary by processor, but is expected to be
small, and is the result of a hardware upgrade.

-The BIN Soft-Delete Fee we are introducing does not represent a change but rather a
reclassification of our existing fee for this service.

Message platforms are internal assets that
explain upcoming changes in detail so that
employees are informed and can accurately
explain said changes to clients.

PULSE

pulse

ADISCOVER COMPANY

Message Platform - 2021 Pricing

FINAL 12.4.20

PULSE has been focused on debit for 40 years, advocating for our partners, delivering highly
competitive economics and offering innovative solutions that create choice. Consistent with that
focus, and in consideration of the challenging business environment created by the pandemic, we
are making minimal changes to our pricing structure in 2021. Inclusive of these changes - which
take effect April 1, 2021 - our interchange and fees remain highly competitive.

2021 Pricing Changes at a Glance

* The PIN POS and PULSE PAY® Express Switch Fees for unregistered merchants will increase
from $0.075 to $0.095. This change does not impact registered merchants.

As consumers use debit in a wider variety of ways, new types of merchants are utilizing our
PINless Bill Pay transaction for recurring consumer payments. While PINless Bill Pay interchange
rates will not change, we are adding several merchant types to pricing category 2 ($0.12 + 1.59%).
The addition of these new merchant types is expected to have little impact on issuer
interchange initially, as current volume in these MCCs is low. Signing new merchants to PINless
Bill Pay in these categories in the future may create incremental interchange for PULSE issuers,
however. The small number of merchants that will be materially impacted may be notified by
their relationship manager.

NOTE: Because the switch fee increase does not impact merchants with whom we have a
relationship, and because the MCC list changes impact only a small number of merchants and
require a merchant-specific response, there will be no formal merchant email notice this year.
The Merchant Relations team will handle these notifications on a one-off basis.

The Router Maintenance Fee specified in the Processor Fee Schedule will change from a fixed
pass-through rate of $50/router/month to a variable pass-through rate determined by the
router size and location. This change follows a hardware upgrade that will result in two router
models.

The fee for temporarily retaining BINs in the PULSE system after those BINs have been removed
from the PULSE BIN file (“soft delete”) is being reclassified. Rather than billing this fee to issuer
processors as a Special Database (GEN) Fee of $1,750, this service will incur a new BIN
Soft-Delete Fee of $1,750 per financial institution for each week requested. This change is
included in our issuer communications because it is likely to be passed through by processors.

+ The 2021 Issuer and Processor Fee Schedules also reflect pricing changes for our Stop Pay
service. These changes take effect January 11, 2021, and were communicated prior to the 2021
pricing announcements.

Schedule of Communications

Friday, 12/3/20 — Internal advance notice
Monday, 12/7/20 — Advance notice to Issuer Advisory Council members
+ Tuesday, 12/8/20 — Fee schedules posted on website
Tuesday, 12/8/20 — Processor bulletin
Thursday, 12/10/20 — Issuer bulletin, merchant notifications begin
« First Quarter 2021 — Tier changes communicated to impacted issuers and their processors

PULSE Pricing Philosophy

We strive for a balanced pricing philosophy and try to optimize routing to maximize issuer net
economics.

We're focused on the network business and competing for all debit.

PULSE has a dedicated pricing analytics team that actively engages merchants and monitors
market activity to optimize volume for PULSE issuers.

Audience Messaging
ISSUERS:

+ There are no changes to issuer fees or interchange included in our 2021 pricing initiative.

As consumers use debit in a wider variety of ways, new types of merchants are utilizing our
PINless Bill Pay transaction for recurring consumer payments. While PINless Bill Pay interchange
rates will not change, we are adding several merchant types to pricing category 2 ($0.12 + 1.59%).
The addition of these new merchant types is expected to have little impact on issuer
interchange initially, as current volume in these MCCs is low. Signing new merchants to PINless
Bill Pay in these categories in the future may create incremental interchange for PULSE issuers,
however.

The fee for temporarily retaining BINs in the PULSE system after those BINs have been removed
from the PULSE BIN file (“soft delete”) is being reclassified. Rather than billing this fee to issuer
processors as a Special Database (GEN) Fee of $1,750, this service will incur a new BIN
Soft-Delete Fee of $1,750 per financial institution for each week requested. Your processor likely
will pass this fee through to your institution.

MERCHANTS:
Following a comprehensive review of our pricing structure and market positioning, we are
making the following changes to merchant pricing, effective April 1, 2021.

-The PIN POS and PULSE PAY® Express Switch Fees for unregistered merchants will increase
from $0.075 to $0.095. This change does not impact registered merchants.

-As consumers use debit in a wider variety of ways, new types of merchants are utilizing our
PINless Bill Pay transaction for recurring consumer payments. While PINless Bill Pay interchange
rates will not change, we are adding several merchant types to pricing category 2 ($0.12 + 1.59%).
The small number of merchants that will be materially impacted may be notified by their
relationship manager.

PROCESSORS:

Following a comprehensive review of our pricing structure and market positioning, we are
making the following adjustments to merchant and processor pricing, effective April 1, 2021:

-The PIN POS and PULSE PAY® Express Fees for unregistered merchants will increase from
$0.075 to $0.095.

-As consumers use debit in a wider variety of ways, new types of merchants are utilizing our
PINless Bill Pay transaction for recurring consumer payments. While PINless Bill Pay interchange
rates will not change, we are adding several merchant types to pricing category 2 ($0.12 + 1.59%,
with no cap).

-The Router Maintenance Fee specified in the Processor Fee Schedule will change from a fixed
pass-through rate of $50/router/month to a variable pass-through rate determined by the
router size and location. This change follows a hardware upgrade that will result in two router
models.

-The fee for temporarily retaining BINs in the PULSE system after those BINs have been
removed from the PULSE BIN file (“soft delete”) is being reclassified. Rather than billing this fee
to issuer processors as a Special Database (GEN) Fee of $1,750, this service will incur a new BIN
Soft-Delete Fee of $1,750 per financial institution for each week requested.

Q&A

Q: What is the impact of these changes on my organization?

A: ISSUERS:

+ In consideration of the challenging business environment created by the pandemic, we are
making minimal changes to our pricing structure in 2021. The impact on issuers of the PINless Bill
Pay category changes and BIN fee reclassification is expected to be insignificant.

MERCHANTS:

The impact of our pricing changes to merchants is limited to those few merchants in the MCCs
that are being added to PINless Bill Pay interchange category 2.

For most merchants in these MCCs, the change is expected to be very small. We are reaching
out to those few who will have a more significant impact.

PROCESSORS:

The scope of impact from our 2021 pricing changes is very limited:

-Changes to PIN POS and PULSE PAY® Express Switch Fees impact only unregistered merchants.

-The impact of the changes to our PINIless Bill Pay MCC list are expected to be minimal.

-The impact of the Router Maintenance Fee change will vary by processor, but is expected to be
small, and is the result of a hardware upgrade.

-The BIN Soft-Delete Fee we are introducing does not represent a change but rather a
reclassification of our existing fee for this service.

Grid and design are applied to header



PPPPP
Brand Guidelines

Trade Shows




PULSE
Brand Guidelines

Discover Debit

Discover Debit

Your goals. Our goals.
They’re one and the same
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4.6 Trade Shows Trade shows present the challenge of All messaging beyond the PULSE logo
making the PULSE brand stand out among should be short, simple and clearly
a sea of other brand signage, including our connected to our positioning and value
competition. proposition.

PULSE

.
DISCSVER QLLSE

“Our team is ; A DISCOVZR COMPANY

focused on yo : Discover Debit <
your custome ; '

.. M » Your goals. Our goals. '
Darren They’re one and the sa 1e.

Debit that’s > & " -y ' Debit that’s
here for you here for you

N

“Our team is

focused on

your custo l f. :
Darr b ‘
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4.7 Solution Sheet

Overview

PULSE® DebitProtect®
Fraud Detection Service

Every Millisecond Matters

PULSE DebitProtect, powered by the
FICO® Falcon® Platform, analyzes every
transaction, alerts you to suspicious
activity and can block fraudulent
transactions in real time.

Knowledge gives you powert

= Developed in collaboration with FICO, DebitProtect applie
sartificial intelligence and machine learning to
model cardholder behavior and transaction scoring during
the authorization process. Card issuers will receive alerts
within seconds when suspicious activity is detected.

DebitProtect delivers :

¢ Real-time scoring on 100% of transactions

= Behavior analysis of the card, not the cardholder

* Real-time ATM profiles that detect fraud to prevent
mass cash-out events

« Aunique view of all transactions on the PULSE Network

DebitProtect authorization blocking
customized fraud prevention

DebitProtect Authorization Blocking is one of the most
effective tools for fraud prevention. This optional service
goes beyond the standard product features of identifying
and alerting on threats of fraud to block suspicious
transactions. DebitProtect Authorization Blocking includes a
dedicated team to help you adjust your fraud strategy over
time to better manage your business. DebitProtect
Authorization Blocking also delivers real-time blocking on
fraudlent transactions and provides customized fraud rules,
a dedicated fraud analyst and reporting.

A more robust fraud mitigation management

With the evolution of fraud, it is critical for financial institutions
to take a layered approach to prevent and reduce losses.

The inclusion of DebitProtect Authorization Blocking into a
fraud-management strategy provides for a more-robust
approach to protecting your institution. This service offers
enhanced protection for PINless transactions, custom settings
for your institution and many other features, including:

« Self-service emergency rules to stop after-hours fraud

«  Ability to restrict and permit groups of cards for travel or
legitimate activity

e Card-group rules to manage cards impacted by skimmers,
breaches and other compromise events

A solution sheet is usually a one-pager
about a specific product offering that we
share with our clients that includes all the

details of a product or service.

DebitProtect® Service Levels

DebitProtect Service

Real-time fraud alerts based on network-wide rules for
card-present, card-not-present and other transactions

Access to Case Manager and upload confirmed fraud
Real-time PINless transaction blocking

Dedicated fraud analyst and fraud service consultant
Customized real-time fraud blocking

Self-service emergency rules to stop after-hours fraud

Ability to restrict and permit groups of cards for travel or
legitimate activity

Card group rules to manage cards impacted by skimmers,
breaches, other compromise events

Automated daily, weekly and monthly reports to
monitor efficiency and efficacy

Features and Enhancements

PULSE continues to collaborate with FICO to develop an
array of customized functionality exclusive to DebitProtect
users. Recent enhancements include:

Data mapping to the PULSE Network, improving our ability to
stop fraud on our network

Batch file upload capability, allowing users to upload a fraud file
or a list of compromised cards

. Card-group rules, empowering PULSE to write rules against

a list of compromised cards

PULSE works directly with issuer to develop and write custom
rules for DebitProtect Authorization Blocking

Become Part of a Community

As a DebitProtect participant, you become part of PULSE’s
fraud-detection ecosystem. You are never alone, continuously
benefiting from shared knowledge and insights from network-
wide transaction data that are applied throughout the
network or to individual institutions, as appropriate.

Standard Service/ Authorization

Alerting Blocking

v v

v v
o v
v

v

v

v

v

v

Proven Results

DebitProtect puts the power of artificial intelligence and

machine learning to work by analyzing card behavior patterns at a
granular level. This enables DebitProtect to effectively identify
suspicious transactions and seamlessly prevent fraud with
minimal impact to cardholders’ valid transactions. DebitProtect
early results include:

* Account detection rate increased by 50%!
Blocked fraud increased by 40%!
Overall false positive ratio improved by 25%!

Put the Power of DebitProtect to Work for You

If you are a PULSE participant and haven’t already registered, take
action now by contacting your Account Executive or by following
these steps to get started today:

Step 1: Access the pulsenetwork.com.
Step 2: Log in with your user ID and password.

Step 3: Register for access.

Upgrade to DebitProtect Authorization Blocking

Registered users of the standard DebitProtect service who want
to go beyond their current rules and alerts and implement
custom blocking rules should contact their Account Executive.

Contact your PULSE Account Executive today

877-247-8573 | pulsenetwork.com

Source: IPULSE Data Warehouse.

pulsenetwork.com - 877-247-8573 - © 2020 PULSE 4
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PULSE 4 .8 Word Document Many of us use Microsoft Word to create property, always use the approved PULSE

Brand Guidelines PULSE various types of internal and external Word template, which includes our
communications. To protect the integrity of  copyright in the footer. This template can
these documents, as well as our intellectual be found in the PULSE brand library.

PULSE Discover Debit

DISC@®VER

A DISCOVER COMPANY

fLorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diamn nonummy nibh euismod tincid-

fLorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincid-
: :unt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim

:unt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim

Version 1.0 / January 2022

‘veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo con-
'sequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel
illum dolore eu feugiat nulla facilisis at vero eros et accumsan.

Nihiclem ponsil teribus

EUt wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
:ex ea commodo consequat. Adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet.

: dolore magna aliqguam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
wullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

‘Aridien ihilice cernimandam
‘Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum

dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent :
luptatum zzril delenit augue duis dolore te feugait nulla facilisi. :

- Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
- Euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
- Minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip

. Exea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincid- :

tation ullamcorp

‘unt ut laoreet dolore magna aliqguam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci

‘veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo con-
'sequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel
illum dolore eu feugiat nulla facilisis at vero eros et accumsan.

NNihiclem ponsil teribus

EUt wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
:ex ea commodo consequat. Adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet.

- dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
wullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

EAridien ihilice cernimandam

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum :
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent :

;Iuptatum zzril delenit augue duis dolore te feugait nulla facilisi.

- Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
- Euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
- Minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip

- Exea commodo consequat.

ELorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincid-
unt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci:

tation ullamcorp



PPPPP
Brand Guidelines

PcwerPomt
Template




PULSE
Brand Guidelines

Download the
Template

Version 1.0 / January 2022

4.9 PowerPoint Template

PULSE

Title of Presentation
Presenter Name
Presenter Title
MM.DD.YYYY

Text & Image Left Layout

Sub headline

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
- Incididunt ut labore et dolore magna aliqua.

+ Quis ipsum suspendisse ultrices gravida.
+ Risus commodo viverra maecenas accumsan

lacus vel facilisis.

Text & Full Bleed Shape

Key
Point

pulse oo

pulse o)

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore:

+ Bullet point

- Bullet point

Magna aliqua. Quis ipsum suspendisse ultrices
gravida. Risus commodo viverra maecenas

accumsan lacus vel facilisis.

pulse oo

Using the approved PULSE PowerPoint

template will help drive consistency for our
brand. The template includes a “master”
with slides for specific needs, such as title
slides, etc.

Add a nice pop-out quote or stat on a slide like this:

Or, make a custom cover slide.

3 Point Text Layout

pulse e

Sub headline

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor
- Incididunt ut labore et dolore magna aliqua.
+  Quis ipsum suspendisse ultrices gravida.
+ Risus commodo viverra maecenas accumsan

lacus vel facilisis.

pulse oses)

Headline

pulse oo

-—

A
'\
A

Text & Full Bleed Image

Text Column 2

Sub headline

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Quis ipsum
suspendisse ultrices gravida. Risus commodo
viverra maecenas accumsan lacus vel facilisis.
- Bullet point first level

- Bullet point second level

+ Bullet point third level

Thank You

Lorem ipsum dolor sit amet, consectetur

adipiscing elit, sed do eiusmod tempor

incididunt ut labore et dolore:

+ Bullet point

- Bullet point

Magna aliqua. Quis ipsum suspendisse ultrices
gravida. Risus commodo viverra maecenas

accumsan lacus vel facilisis.

pulse |

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Quis ipsum
suspendisse ultrices gravida. Risus commodo
viverra maecenas accumsan lacus vel facilisis.
- Bullet point first level

+ Bullet point second level

+ Bullet point third level

pulse oo

pulse oxes)
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